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 Transforming preventive care
communication into
patient action through emotionally
resonant healthcare messaging.
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T H E  C H A L L E N G E

Patients didn't need more reminders.

 They needed to feel understood.

 

Healthcare organizations often communicate as if
information alone drives action.

But many patients already know what they should
do. The real barrier is often emotional: overwhelm,
avoidance, confusion, mistrust, and emotionally
disconnected communication.

T H E  C H A L L E N G E  W A S  T O :

Translate a financially critical metric into a member-
centered story

Maintain compliance accuracy while sounding human and
accessible
Build a scalable messaging framework across markets and
channels



B E H A V I O R A L  I N S I G H T  +  R E S E A R C H

 R E S E A R C H  F I N D I N G S

R E S E A R C H  &  T E S T I N G  I N C L U D E D

Healthcare avoidance

Reminder fatigue

Institutional distrust

Emotional overwhelm

Procedural language fatigue

Audience behavior analysis

Lookalike audience testing

Messaging interpretation testing

Naming validation

Emotional resonance analysis

Customer language evaluation

INSERT AUDIENCE TESTING SCREENSHOTS / LOOKALIKE TESTING VISUALS

 

The communication problem
wasn't informational. It was behavioral.



D E C I S I O N  /  S T R A T E G I C  A P P R O A C H

The strategy shifted the message from
compliance to empowerment.

 

Instead of relying on institutional health care
reminders, the messaging reframed preventive care as
proactive self-care and support.

The communication system focused on emotional
resonance, audience trust, behavioral understanding,
clarity, accessibility, and human-centered storytelling.

S T R A T E G I C  D E C I S I O N S :

Naming Validation
 

Behavioral Framing
 

Messaging Development
 Copy shifted away from procedural healthcare language toward

conversational, audience-centered communication.

Testing focused on language that felt approachable, recognizable, and
motivating without sounding clinical or corporate.

Messaging emphasized encouragement and support rather than urgency-
driven reminders.



C A M P A I G N  E X E C U T I O N  /  T H E  W O R K

Building a scalable messaging system rooted
in trust and clarity.

T H E  W O R K  I N C L U D E D :

Messaging development

Behavioral testing

Audience segmentation strategy

Cross-channel campaign messaging

Human-centered copywriting

Healthcare communication strategy

Visual storytelling alignment



R E S U L T S  /  B U S I N E S S  I M P A C T

Messaging that moved people to act.

142%
 

1,600+
 

Lift in patient action

Appointments generated

30%
Market scheduling increase

70%
Market appointment
kept rate



W O R K  W I T H  M E

Brands often think they sound credible.

 
Audiences often feel overwhelmed, confused,
or emotionally disconnected.

 That gap is where trust breaks down.

Ready to close the gap? ⟶ 

The same storytelling framework that earned two Emmy Awards has driven 142% lifts in patient action
and 1,600+ appointments from a single campaign.

Click to
book a call
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